
'/0�20ค�0�//-�2/�2/O�N��1%#2��2/คO2 
N/7Pอ�  O%/#2�*4�2/�2�2/'�4&1!4#2��2/คO2#5PR-NN'็%$//-O10�2/�/0#3อ1%N'็%�2/(9��2    

ห/7อ1 �2/O�N��1%  ห/7อ�3�1 �2/O�N��1%Q%�2/'/0�อ&$8/�4�O*1!+อ/์-ห12. O2%  (Multi-sided   
Platform)  '/0N,#$8/�4�&/4�2/ 4�4#11O*1!+อ/์-�7Qอ�2.24%คO2ห/7อ&/4�2/  (E-Commerce) 

 
 

'ั��8&1%�2/'/0�อ&$8/�4�O*1!+อ/์-ห12. O2%  (Multi-sided  Platform)  Q%!12  4�4#11 

-511�1�0N�*20อ1%�1&�Oอ%N�7Pอ-P.�%4!421-*1%$์ห12. O2%�NอQหON�4 (1�/0#&N�4�Nค/7อ�N2.  (Network  Effect)   
Q%/��/O2�  P .อ201.Pค/�2/O2�*7Q%�2%#2�$8/�4�  N�N%  �2/"7อค/อ��Oอ-91�อ�(9OQ�O�2%&%O*1!+อ/์-   
�2/ค/&ค8-O10�1 2//(N2%/0&&อ11�อ/4#6-  /1/  �6P��NอQหON�4 อ3%2�Q%�2/ค/&ค8-!12   อ1%2N�(1!Nอ 

*0!4�//-#2��2/คO2Q%�2/O2/�ห2'/0P.�%์N*7Pอ(9��2   1 �2/O�N��1%  ห/7อ�3�1 �2/O�N��1%Q%!12    
 1�%1Q%  N*7Pอ'/0P.�%์Q%�2/�3�1& 9O1QหO�2/'/0�อ&$8/�4�-5ค/2-�1 N�%O10N'็%R'!2-&#&1��1!4  
�อ�*/0/2�&1��1!4O�N��1%#2��2/คO2  *.0.  `cd^  �6�2-ค//�3ห% QหO-5O%/#2�*4�2/�2*0!4�//- 

#2��2/คO2#5PR-NN'็%$//-อ1%-511�1�0N'็%�2/(9��2   1 �2/O�N��1%ห/7อ�3�1 �2/O�N��1%  //-R'"6�  

�2/!�1�/N/-�1%ห/7อ�2/#3%4!4�//-อ7P%Q Q%�2/'/0�อ&$8/�4�O*1!+อ/์-ห12. O2%  (Multi-sided  Platform)   
/0ห/N2�(9 O'/0�อ&$8/�4�QหO&/4�2/ 4�4#11O*1!+อ/์-�7 Qอ�2.24%คO2ห/7อ&/4�2/  ( E-Commerce)   
O10ห/7อ�1&(9O'/0�อ&$8/�4�อ7P%Q #5P-5�2/ 3N%4%$8/�4�N�7Pอ-P.�/0ห/N2��1%  !2--2!/2  c^  cb  cc  ce   
O10  cf  OหN�*/0/2�&1��1!4�2/O�N��1%#2��2/คO2  *.0.  `cd^ 

อ201.อ3%2�!2-ค/2-Q%-2!/2  -2!/2  _e  (a)  OหN�*/0/2�&1��1!4�2/O�N��1%#2��2/คO2   
*.0.  `cd^  ค�0�//-�2/�2/O�N��1%#2��2/คO2  �6�ออ�'/0�20R/O   1�!NอR'%5Q 

�Oอ _ '/0�20%5QQหOQ�O&1�ค1&%1&!1Q�O!N/1%"1 �2�/1%'/0�20Q%/2��4��2%8N&�12N'็%!O%R' 
�Oอ ` Q%'/0�20%5Q   
<O*1!+อ/์-ห12. O2%  (Multi-sided  Platform)”  ห-2.ค/2-/N2  *7 Q%#5 P� 6 P�#3ห%O2#5P  

N'็%!1/�12�N�7Pอ-P.�(9OQ�O�2%!1Q�O!N2อ��18N-�6Q%R'QหO22-2/"-5'�421-*1%$์�1%P .!/�  N*7PอO1�N'15P.%  

ห/7อ*6P�*2�2/QหO&/4�2//0ห/N2��1%  N�N%   4�4#11O*1!+อ/์-�7Qอ�2.24%คO2ห/7อ&/4�2/  (E-Commerce)   
�6P�-5�2/N�7Pอ-P.�/0ห/N2�(9O'/0�อ&$8/�4�  R OO�N  (9O�2.  (Sellers)  (9OQหO&/4�2//1&O10�%2N�  (Carriers)   
(9OQหO&/4�2/P�1�2 4�4#11  (Digital  Media  Advertisers)  O10(9OQหO&/4�2/�2/�3/0N�4%  (Payment  Channels)   

< 4�4#11O*1!+อ/์-�7Qอ�2.24%คO2ห/7อ&/4�2/  (E-Commerce)”  ห-2.ค/2-/N2  *7Q%#5P�2/QหO&/4�2/ 
�6P�N'็%!1/�12�N�7Pอ-P.��2/�3ห%N2.�7Qอ�2.O1�N'15P.%24%คO2ห/7อ&/4�2/  //-"6��2/ 3N%4%�2/Q  N   
N*7PอQหON�4 $8/�//-ห/7อ'�421-*1%$์/0ห/N2�(9O'/0�อ&$8/�4�(N2%/0&&$8/�//-อ4N1O�#/อ%4�2์R-N/N2�0-5  
�2/ค4 คN2&/4�2/ห/7อR-N-5�2/ค4 คN2&/4�2/�O!2- 

หนา  ๕๙
เลม   ๑๔๓ ตอนพิเศษ   ๗๘     ง ราชกิจจานุเบกษา ๒๔   มีนาคม   ๒๕๖๙



</0&&$8/�//-อ4N1O�#/อ%4�2์=  ห-2.ค/2-/N2  �/0&/%�2/'/0-/1(1�2/�/0#3Q  N   
#5PN�5P./�1&�4��//-Q%#2�O*N�O10*2�4�.์ O/.Nค/7Pอ�-7อห/7อ/4$5�2/#2�อ4N1O�!/อ%  R++O2  ค17P%O-NNห1O�R++O2   
ห/7อ/4$5อ7P%Q Q%11�1�0ค1O2.�1%  P .�2/2/O2�  2N�  /1&  N�O&/1�12  ห/7อ'/0-/1(1�Oอ-91   

<(9O'/0�อ&$8/�4� 4�4#11O*1!+อ/์-�7Qอ�2.24%คO2ห/7อ&/4�2/=  ห-2.ค/2-/N2  (9OQหO&/4�2/  

 4�4#11O*1!+อ/์-�7 Qอ�2.24%คO2ห/7อ&/4�2/  �6 P�#3ห%O2#5 PN'็%!1/�12�N�7Pอ-P.��2/�3ห%N2.24%คO2  

ห/7อ&/4�2/  //-"6��2/ 3N%4%�2/Q  N  N*7PอQหON�4 $8/�//-ห/7อ'�421-*1%$์(N2%/0&&$8/�//-อ4N1O�#/อ%4�2์ 

P ./1&ค321P��7Qอ24%คO2ห/7อ&/4�2/#5P#3$8/�//-(N2%/0&&อ4N1O�#/อ%4�2์  #1Q�Q%/9'O&&!12 อ4N1O�#/อ%4�2์   
(E-Marketplace)  /9'O&&27Pอ21�ค-ออ%R1%์  (Social-Marketplace)  ห/7อ/9'O&&อ7P%Q #5P-5�2/N�7Pอ-P.� 
ค321P��7Qอ24%คO2ห/7อ&/4�2/�อ�(9O'/0�อ&$8/�4�(N2%/0&&อ4N1O�#/อ%4�2์ 

<(9O�2.  (Sellers)”  ห-2.ค/2-/N2  (9O'/0�อ&$8/�4��6P�N'็%(9O�3ห%N2.  (9O(14!N*7Pอ�3ห%N2.  (9O21P� 
ห/7อ%3N�O2-2Q%/2�อ2�2�1�/N*7Pอ�3ห%N2.  (9O�7QอN*7Pอ(14!ห/7อ�3ห%N2.!Nอ�6P�24%คO2  ห/7อ(9OQหO&/4�2/  

Q%$8/�4�#5PQ�O&/4�2/ 4�4#11O*1!+อ/์-�7Qอ�2.24%คO2ห/7อ&/4�2/  (E-Commerce)  N*7Pอ�3ห%N2.�7Qอ�2. 

O1�N'15 P.%24%คO2ห/7อ&/4�2/  //-"6��2/ 3N%4%�2/Q  N  N*7 PอQหON�4 $8/�//-ห/7อ'�421-*1%$์  
(N2%/0&&$8/�//-อ4N1O�#/อ%4�2์ 

<(9OQหO&/4�2//1&O10�%2N�  (Carriers)”  ห-2.ค/2-/N2  (9O'/0�อ&$8/�4��6P�QหO&/4�2/Q%$8/�4� 

/1&�%2N�24%คO2  #5PQหO&/4�2/P ./1&ค321P�O10N�7Pอ-P.�$8/�//-�2/QหO&/4�2/&% 4�4#11O*1!+อ/์-�7Qอ�2.24%คO2 

ห/7อ&/4�2/  (E-Commerce) 
<(9OQหO&/4�2/P�1�2 4�4#11  (Digital  Media  Advertisers)”  ห-2.ค/2-/N2  (9O'/0�อ&$8/�4� 

�6P�QหO&/4�2/Q%$8/�4�'/0�221-*1%$์N(.O*/N�Oอ-91N�5P./�1&24%คO2ห/7อ&/4�2/อ1%-5/1!"8'/02�ค์N*7Pอ�2/!12    
P .*6P�*2*7Q%#5P�2/QหO&/4�2/&% 4�4#11O*1!+อ/์-�7Qอ�2.24%คO2ห/7อ&/4�2/  (E-Commerce) 

<(9OQหO&/4�2/�3/0N�4%  (Payment  Channels)”  ห-2.ค/2-/N2  (9O'/0�อ&$8/�4��6P�QหO&/4�2/ 

�2/�3/0N�4%#2�ออ%R1%์#5P-5�Nอ�#2��2/�3/0N�4%#5Pห12�ห12.  P .#3ห%O2#5PN'็%!1/�12�N�7Pอ-P.�(9O�7Qอ  (9O�2.   
O10$%2ค2/2"2&1%�2/N� 4%ห/7อ!1/�12�#5 PR-NQ�N$%2ค2/  &% 4�4#11O*1!+อ/์-�7 Qอ�2.24%คO2  

ห/7อ&/4�2/  (E-Commerce) 
<24%คO2=  ห-2.ค/2-/N2  24P��อ�ห/7อ24P�อ7P%Q #5PQ�OQ%�2/อ8'P,คห/7อ&/4P,ค  //-#1Q�Nอ�22/  

O2 �24#$4Q%24P��อ�%1Q% 
<&/4�2/=  ห-2.ค/2-/N2  �2//1&�1 #3�2/�2%  �2/QหO24#$4Q  N  �2/QหOQ�Oห/7อQหO'/0P.�%์  

Q%#/1*.์24%ห/7อ�4��2/Q  N  P .N/5.�คN2!อ&O#%N'็%N�4%ห/7อ(1'/0P.�%์อ7P%  O!NR-N//-"6��2/�O2�O/��2% 
</0&&อ11�อ/4#6-  (Algorithm)”  ห-2.ค/2-//-"6�  �8 ค321P�  �/0&/%�2/'/0-/1(1�Oอ-91   

N*7Pอ&//18/1!"8'/02�ค์#2�$8/�4�   
�Oอ a �2/'�4&1!4#2��2/คO2�อ�(9O'/0�อ&$8/�4� 4�4#11O*1!+อ/์-�7Qอ�2.24%คO2ห/7อ&/4�2/   

�1&(9O'/0�อ&$8/�4�Q   #1Q�(9O�2.  (Sellers)  (9OQหO&/4�2//1&O10�%2N�  (Carriers)  (9OQหO&/4�2/P�1�2 4�4#11   

หนา  ๖๐
เลม   ๑๔๓ ตอนพิเศษ   ๗๘     ง ราชกิจจานุเบกษา ๒๔   มีนาคม   ๒๕๖๙



(Digital  Media  Advertisers)  O10(9OQหO&/4�2/�2/�3/0N�4%  (Payment  Channels)  QหO.6 ห11��2/ 

'/0�อ&$8/�4�#5PN'็%$//-  ,2.Q!O��ห-2./N2 O/.�2/O�N��1%#2��2/คO2   
�2/'�4&1!4!2-///คห%6P�!Oอ�ค3%6�"6�*0!4�//-#2��2/คO2#5 PR-N-511�1�0N'็%�2/�5 �1%   

�2/&1�ค1&  �2/�3ห% N�7Pอ%R�อ1%N'็%�2/�3�1 24#$4  �2/N17อ�'�4&1!4  �2/Nอ7Qอ'/0P.�%์  �2//N/-�1%  

�/0#3�2/  ห/7อ�2/�/0#3Q  N  อ1%�NอQหON�4 �2/(9��2   ห/7อ1 �2/O�N��1%  ห/7อ�3�1 �2/O�N��1%  

Q%�2/'/0�อ&$8/�4�   
�Oอ b ,2.Q!O&1�ค1&�Oอ  a  �2/'�4&1!4#2��2/คO2�อ�(9O'/0�อ&$8/�4� 4�4#11O*1!+อ/์-  

�7Qอ�2.24%คO2ห/7อ&/4�2/  �6P�อ2�N�O2�N2.N'็%�2/�/0#3#5P�NอQหON�4 �2/(9��2   ห/7อ1 �2/O�N��1%   

ห/7อ�3�1 �2/O�N��1%  -5O%/#2��2/*4�2/�2*0!4�//-#2��2/คO2อ1%N�O2�N2.N'็%*0!4�//-!Oอ�หO2-   
 1�!NอR'%5Q 

(_) *0!4�//- O2%/2ค2  (Price  Behavior) 
 (�) �2/�3ห% QหO! 1 Q�/2ค2�3ห%N2.24%คO2ห/7อ&/4�2/  #5 P! P3�/N2!O%#8%//-N�15P.   

(Price  Below  Cost)   
 (�) �2/�3ห% QหO!1Q�/2ค2�3ห%N2.24%คO2ห/7อ&/4�2/  N#N2�1%#8��Nอ�#2��2/�3ห%N2.  

ห/7อหO2-R-NQหO!1 Q�/2ค2�3ห%N2.24%คO2ห/7อ&/4�2/&% 4�4#11O*1!+อ/์-�7 Qอ�2.24%คO2ห/7อ&/4�2/   
(E-Commerce)  อ7P%Q%อ1!/2#5P!P3�/N2�2//2��3ห%N2.&%�Nอ�#2��2/คO2�อ�!%  (Rate  Parity  Clause)   
N/O%O!NN'็%/9'O&&$8/�4�#5P-521��2P .)N2.ห%6P�N'็%(9OQหOQ�O24#$4Q%#/1*.์24%#2�'ั��2  O10อ5�)N2.ห%6P�  

N'็%(9O/1&24#$4�6P�-5ห%O2#5P!Oอ��3/0คN224#$4  คN2$//-N%5.-  ห/7อQหO(1!อ&O#%อ7P%Q !2-#5P/0&8Q%21��2   
//-"6��/�5N'็%�Oอ!�1�ห/7อ/9'O&&$8/�4�!2-#5P�3ห% R/OQ%��ห-2.อ7P% 

 (ค) �2/�3ห% /2ค2�2.!Nอ  (Resale  Price  Maintenance)  P .QหO!1Q�/2ค2�3ห%N2.24%คO2 
ห/7อ&/4�2/!2-#5P�3ห%   ห2�R-N'�4&1!4!2-�0'�4N2$�2/QหO�3ห%N2.24%คO2ห/7อ&/4�2/  (Refusal  to  deal)   
&% 4�4#11O*1!+อ/์-�7Qอ�2.24%คO2ห/7อ&/4�2/  (E-Commerce)  �อ�!% 

 (�) �2/N/5.�N�O&คN2$//-N%5.-2N/%O&N�/2.R O  (Commission  Fee)  คN2Q�O�N2.N*7Pอ�2/P�1�2 
 O/./4$5�2/Q  N  (Advertising/Affiliate  Ads  Fee)  คN2Q�O�N2.N*7Pอ�2/Q�O&/4�2/�%2N�ห/7อN�O2/1&24%คO2 

&% 4�4#11O*1!+อ/์-�7Qอ�2.24%คO2ห/7อ&/4�2/  (Logistic/Pickup  Fee)  คN2Q�O�N2.N*7Pอ2N�N2/4-�2/�2.   
(Promotion  Fee)  ห/7อคN2$//-N%5.-�2/�3/0N�4%  (Payment  Fee)  //-"6�(1'/0P.�%์อ7 P%Q    
P .R-N-5Nห!8(1อ1%2-ค//  N�N% 

  _) N/5.�N�O&คN2$//-N%5.-  คN2Q�O�N2.  //-"6�(1'/0P.�%์อ7P%Q Q%อ1!/2#5P29�N�4%2-ค// 
N-7PอN#5.&�1&อ1!/2#5PNค.N/5.�N�O&  (Excessive  Pricing)   

  `) N/5.�N�O&คN2$//-N%5.-  คN2Q�O�N2.  //-"6�(1'/0P.�%์อ7P%Q Q%อ1!/2!2-ค9NO�N��1%   
(Parallel  Pricing)  �6 P�22-2/"*4�2/�2ห/7อ*42 9�%์R O�2��OอN# O��/ 4�N� 5 P./�1&�2/!/0ห%1�/9O  

หนา  ๖๑
เลม   ๑๔๓ ตอนพิเศษ   ๗๘     ง ราชกิจจานุเบกษา ๒๔   มีนาคม   ๒๕๖๙



�อ�(9O'/0�อ&$8/�4�/N2R O�/0#3/N/-�1%O-OR-N'/2���Oอ!�1�ห/7อห11��2%#5PO2 �"6��2/�/0#3/N/-�1%  

P .�1 O�O�   
  a) N/5.�N�O&คN2$//-N%5.-  คN2Q�O�N2.  //-"6�(1'/0P.�%์อ7P%Q Q%อ1!/2#5P!P3�/N2  

!O%#8%//-N�15P.  (Price  Below  Cost)  N/O%O!N�2/N/5.�N�O&Q%อ1!/2#5P!P3�/N2!O%#8%//-N�15P.Q%&2��/�5   
N�N%  N'็%�1.8#$์#2�$8/�4�Q%�N/��2/# 1อ�!12   ห/7อN'็%�2/2N�N2/4-�2/�2.Q%�N/�/0.0N/12อ1%21Q%   
ห/7อ-5ค/2-�3N'็%#5 P!Oอ�N/5.�N�O&Q%อ1!/2#5 P!P3�/N2!O%#8%//-N�15 P.-4�0%1Q%�0N�4 ค/2-N25.ห2.  

!Nอ�2/ 3N%4%$8/�4�  P .!Oอ�N'็%�2/ 3N%4%�2/Q%�N/�/0.0N/12อ1%21Q% 
  b) N/5.�N�O&คN2$//-N%5.-  คN2Q�O�N2.  //-"6�(1'/0P.�%์อ7P%Q Q%อ1!/2#5P!P3�/N2  

!O%#8%O'/(1%N�15 P.  �2�(9O�2.  (Sellers)  (9OQหO&/4�2//1&O10�%2N�  (Carriers)  (9OQหO&/4�2/P�1�2 4�4#11   
(Digital  Media  Advertisers)  O10(9OQหO&/4�2/�2/�3/0N�4%  (Payment  Channels)  P .-5/1!"8'/02�ค์ 

N*7PอQหOค9NO�N�!Oอ�ออ��2�!12   (Predatory  Pricing)  O10N/5.�N�O&คN2$//-N%5.-  คN2Q�O�N2.  //-"6� 

(1'/0P.�%์อ7 P%Q 29��6 Q%Q%,2.ห11�N*7 Pอ� N�.2N/%#5PNค.�2 #8%R'O10#3�3R/29�28 Q%/0.0.2/   
(Recoupment)  N/O%O!N-5ค/2-�3N'็%#2�$8/�4�#5P!Oอ�N/5.�N�O&Q%อ1!/2#5P!P3�/N2!O%#8%O'/(1%N�15P.  

-4�0%1Q%�0N�4 ค/2-N25.ห2.!Nอ�2/ 3N%4%$8/�4� 
  c) N/5.�N�O&คN2$//-N%5.-  คN2Q�O�N2.  //-"6�(1'/0P.�%์อ7P%Q Q%อ1!/2#5PO!�!N2��1%   

/0ห/N2�(9O'/0�อ&$8/�4�#5P�3ห%N2.24%คO2ห/7อ&/4�2/N 5./�1%  P .R-N-5Nห!8(1อ1%2-ค//  (Price  Discrimination)   
#1Q�%5Q  P .*4�2/�2�2��%2   '/4-2��2/�3ห%N2.  ห/7อ-91คN2�2/�3ห%N2.  N'็%!O% 

  d) N/5.�N�O&คN2$//-N%5.-  คN2Q�O�N2.  //-"6�(1'/0P.�%์อ7P%Q   #5PN'็%,2/0อ1%N�4%ค// 
O�Nค9NคO2P .R-N-5Nห!8(1อ1%2-ค//  ห/7อR-N-5�2/O�O�1N/�ห%O2Q%/0.0N/12#5PNห-202- 

 (�) �2/�/0#3#2��2/คO2Q  N  R-N/N2#2�!/�ห/7อ#2�อOอ-#5 P2N�(1!Nอ/2ค224%คO2  

ห/7อ&/4�2/Q%!12 อ.N2�R-NN'็%$//-  N�N%  �2/Q�O/0&&อ11�อ/4#6-�3ห% อ1!/2ห/7อ�1 /0 1&/2ค224%คO2 

ห/7อ&/4�2/P .R-N-5Nห!8(1อ1%2-ค//  (Price  Ranking  System)  N'็%!O% 
(`) *0!4�//-#2��2/คO2อ7P%  (Non-price  Behavior)   
 (�) �2/�5 �1%�2/-อ�NหO%24%คO2ห/7อ&/4�2/�อ�(9O�2.  (Seller)  �6P�Q�O&/4�2/ 4�4#11 

O*1!+อ/์-�7 Qอ�2.24%คO2ห/7อ&/4�2/  (E-Commerce)  P .Q�O/0&&อ11�อ/4#6-'ิ �1 Q%ห/7อ�3�1  

�2/-อ�NหO%  (Visibility  Reduction)  O10QหO24#$4*4N01Nอ7Qอ'/0P.�%์N�*20!%  (Self-preferencing)   
ห/7อ�อ�(9O�2./2.อ7P%#5P!%R O/1&(1'/0P.�%์-2��/N2  P .R-N-5Nห!8(1อ1%2-ค//  N�N%  �1 /2�24%คO2  

�อ�!%ห/7อ�อ�(9O�2./2.อ7P%Q%!3Oห%N�#5PN'็%�8 N N%&%*7Q%#5Pห%O2O/�P .R-NO2 �QหONหO%P .�1 N�%/N2  

N'็%�2/ 3N%4%�2/,2.Q!O�2/P�1�2  (Ad) 
 (�) �2/&1�ค1&QหON17อ�ห/7อ.อ-/1&N�7Pอ%R�Q  N  P .R-N-5Nห!8(1อ1%2-ค//  N�N%   
  _) &1�ค1&N17อ�&/4�2//1&O10�%2N�24%คO2  (Carriers)  P .!Oอ�Q�O&/4�2//1&O10�%2N�24%คO2 

�อ�(9O'/0�อ&$8/�4� 4�4#11O*1!+อ/์-�7Qอ�2.24%คO2ห/7อ&/4�2/  (E-Commerce)  ห/7อ#5P�3ห% R/ON#N2%1Q%   
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R-N22-2/"N17อ�Q�O&/4�2/�%2N�ห/7อ&/4�2/N�O2/1&24%คO2อ7P%Q !2-ค/2-'/02�ค์�อ�(9O�2.R O  #1Q�%5Q   
QหO//-"6��/�5#5P(9 O�2."9��3ห% QหO!Oอ�Q�O(9OQหO&/4�2//1&O10�%2N�24%คO2  (Carriers)  #5P"9�!1Q�N'็%คN2N/4P-!O%   
(Default  Setting)  P .N'็%(9OQหO&/4�2/#5P(9O'/0�อ&$8/�4� 4�4#11O*1!+อ/์--5(1'/0P.�%์#2�$8/�4�  

N�5P./�Oอ�O10(9O�2.R-N22-2/"N17อ�.�N14�ห/7อN'15P.%O'1��2/!1Q�คN2 1��1N2/R OP .20 /� 
  `) &1�ค1&QหON�O2/N/-�4��//-2N�N2/4-�2/�2.#5P#3N'็%�N/�/0.0N/12!NอN%7Pอ�.2/%2%   

N�N%  �4��//-2N�N2/4-�2/�2.!2-�N/�N/12N'็%'/0�3#8�N 7อ%  (Double-date  Sale)   
  a) &1�ค1&N17อ�&/4�2/�Nอ�#2��2/�3/0N�4%  (Payment  Channels)  P .!Oอ�Q�O&/4�2/ 

�2/�3/0N�4%�อ�(9 O'/0�อ&$8/�4� 4�4#11O*1!+อ/์-�7 Qอ�2.24%คO2ห/7อ&/4�2/  ( E-Commerce)   
ห/7อ#5P�3ห% R/ON#N2%1Q%  P .R-N22-2/"N17อ�Q�O&/4�2/�2/�3/0N�4%อ7P%Q !2-ค/2-'/02�ค์�อ�(9O�2.R O   

  b) &1�ค1&ห/7อ�9�Q�QหO�7Qอห/7อQหOQ�O&/4�2/  (Coercion  to  Purchase)  P .!Oอ��7Qอ 

ห/7อQ�O&/4�2/Q  N  P .R-N-5Nห!8(1อ1%2-ค//  N�N%  (9O&/4�2/P�1�2  (Media  Advertiser)  !2-#5P�3ห%  

N*7Pอ'/0P.�%์�อ�(9O'/0�อ&$8/�4� 4�4#11O*1!+อ/์-�7Qอ�2.24%คO2ห/7อ&/4�2/  (E-Commerce)   
 (ค) �2/�3ห% N�7Pอ%R�อ1%N'็%�2/�3�1 24#$4  (Exclusive  Dealing)  P .R-N-5Nห!8(1 

อ1%2-ค//  N�N% 
  _) �3ห% N�7Pอ%R�#5P-511�1�0N'็%�2/หO2-�3ห%N2.24%คO2ห/7อ&/4�2/&%�Nอ�#2� 4�4#11 

O*1!+อ/์-�7 Qอ�2.24%คO2ห/7อ&/4�2/  (E-Commerce)  �อ�/2.อ7 P%  P .R-N-5Nห!8(1อ1%2-ค//   
ห2�(9O'/0�อ&$8/�4�R-N'�4&1!4!2-�0!Oอ�"9��3�1  O/./4$5#2��2/คO2/9'O&&!N2� N  N�N%  �2/.�N14�&1��5(9O�2.   
(Banned  Account)  �2/"อ 24%คO2&/4�2/ออ��2��Nอ�#2��2/�3ห%N2.  (Delisting)  ห/7อ�2/'�4N2$ 

�2/QหO�3ห%N2.24%คO2ห/7อ&/4�2/  (Refusal  to  deal)  &% 4�4#11O*1!+อ/์-�7Qอ�2.24%คO2ห/7อ&/4�2/   
(E-Commerce)  �อ�!%  N'็%!O%   

  `) �2/�3ห% N�7 Pอ%R�#5P-511�1�0อ1%#3QหON25.N'/5.&"9��3�1 Pอ�22P .R-N-5#2�N17อ� 

#2��2/คO2อ7P%Q   N�N%  �3ห% QหO!Oอ��3ห%N2.24%คO2ห/7อ&/4�2/อ7P%*N/� O/.�6��022-2/"/2�24%คO2  

ห/7อ&/4�2/�3ห%N2.&%�Nอ�#2� 4�4#11O*1!+อ/์-�7Qอ�2.24%คO2ห/7อ&/4�2/  (E-Commerce)  �อ�!%R O   
(Tying  and  Bundling)  �3ห% QหO2N��Oอ-91#2��2/คO2#8�'/0N,#P .-5/1!"8'/02�ค์N*7Pอ%3R'2/O2�  

�Oอ�3�1 O10�5 �1%�2/NN�N��1%  (Anti-competitive  Use  of  Third-party  Data)  �2/�3�1 !1/N17อ�   
(Limiting  Choices)   O2%&/4�2//1&O10�%2N�24%คO2  (Carriers)  P ."อ /2.�7 Pอ(9 OQหO&/4�2//1& 

O10�%2N�24%คO2/2.อ7P%ออ��2�!1/N17อ�ห11�O10QหOQ�O&/4�2//1&O10�%2N�24%คO2#5P!1Q�คN2R/ON#N2%1Q%  N'็%!O% 
 (�) �2/N17อ�'�4&1!4  (Discrimination)  P .R-N-5Nห!8(1อ1%2-ค//  N�N% 
  _) �2/N17อ��1 อ1% 1&%3N2%อ24%คO2ห/7อ&/4�2/#5PO!�!N2��1%  /0ห/N2�(9 O�2. 

#5P�3ห%N2.24%คO2ห/7อ&/4�2/N 5./�1%  (Ranking  Discrimination) 
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  `) �2/N17อ�O&N�21 2N/%ค321 P��7 Qอห/7อ'/4-2�*12 8#5 P�0!Oอ��%2N�  (Quantity   

Discrimination)  /0ห/N2�&/4�2//1&O10�%2N�  (Carrier)  �อ�!%ห/7อNค/7อ�N2.�อ�!%�1&(9OQหO&/4�2//1& 

O10�%2N�  (Carrier)  /2.อ7P%#5PQหO&/4�2/'/0N,#N 5./�1%   
 (�) �2/Nอ7Qอ'/0P.�%์  P .R-N-5Nห!8(1อ1%2-ค//  N�N% 

  _) �2/Nอ7Qอ'/0P.�%์ O2%�Oอ-91  P .%3�Oอ-91!N2� N  #5P!%R O/1&R'2/O2�ค/2-R ON'/5.& 

Q%�2/O�N��1%23ห/1&Nค/7อ�N2.�2/ 3N%4%$8/�4��อ�!%  (Data  Leveraging)  N'็%!O% 

  `) �2/Nอ7Qอ'/0P.�%์QหO�1&&/4�2/�อ�!%  (Self-preferencing)  P .QหO'/0P.�%์Q  N   
O�N&/4�2/�อ�!%Nอ�N'็%�2/N�*20Nห%7อ�/N2'/0P.�%์�อ�ค9NคO2/2.อ7P%   

 (�) �2//N/-�1%�/0#3�2//0ห/N2�(9 O'/0�อ&$8/�4� 4�4#11O*1!+อ/์-�7 Qอ�2.24%คO2  

ห/7อ&/4�2/  (E-Commerce)  #5PO�N��1%Q%!12 N 5./�1%  ห/7อ/0ห/N2�(9O'/0�อ&$8/�4��6P�Q�O&/4�2/ 4�4#11 

O*1!+อ/์-�7Qอ�2.24%คO2ห/7อ&/4�2/  (E-Commerce)  �6P�N'็%ค9NคO2�1%  #5P-511�1�0N'็%�2/!�1� 

อ1%-5(1&1�ค1&O10R-N-5(1&1�ค1&#1Q�Q%/9'O&&N'็%12.11�1�์อ1�1/ห/7อ/9'O&&อ7P%Q �6 P�&N��5 QR O/N2  

-5�2/!/0ห%1�/9O/N2-5�2/�/0#3/N/-�1%  N�N%  �2/2-/9O/N/-ค4 Q%�2/'/0-91ค323ค1�  ( Keyword- 

bidding  collusion)   

 (�) �2/�/0#3Q  N  อ1%�NอQหON�4 �2/(9��2   ห/7อ1 �2/O�N��1%  ห/7อ�3�1 �2/O�N��1%   
N�N%  �2/'/0/4�N/12�N2.คN224%คO2ห/7อ&/4�2/  �2/N'15P.%O'1�N�7Pอ%R�#2��2/คO2ห/7อ'/1&N'15P.% 

�2/ 3N%4%�2/Q  N  P .R-N-5�2/O�O�1N/�ห%O2Q%/0.0N/12#5PNห-202-  N'็%!O% 

�Oอ c �2/�/0#3�อ�(9O'/0�อ&$8/�4�Q%11�1�0Q 11�1�0ห%6P�!2-�Oอ  b  R-NQหO"7อ/N2  

N'็%�2/�/0#3#5PR-NN'็%$//-ห/7อ'/20�2�Nห!8(1อ1%2-ค//  ห2�N�O211�1�0�Oอ.�N/O%อ.N2�ห%6P�อ.N2�Q    
 1�!NอR'%5Q 

(_) �2/�/0#3%1Q%  -5Nห!8(1อ1%2-ค//Q%#2�N0/1�022!/์  $8/�4�  O10N#คP%P1.5 
(`) �2/�/0#3%1Q%  N'็%R'!2-O%/'�4&1!4ห/7อ�2/5!#2��2/คO2#5PQ�O�1%Q%!12 #5PN�5P./�Oอ�   

ห/7อN'็%�2/ 3N%4%�2/#5P(9O'/0�อ&$8/�4�Q%11�1�0N 5./�1%อ2��/0#3N*7Pอ'/0P.�%์Q%�2/N2/4-2/O2�  

ห/7อค�R/O�6P�2,2*�2/O�N��1%Q%!12  

(a) �2/�/0#3%1Q%  R-N�NอQหON�4 (1�/0#&อ.N2�-5%1.23ค1�!Nอ�2/O�N��1%P .//-�อ�!12    
O10R-NN'็%�2/�3�1   &4 N&7อ%  ห/7อ�5 �1%�2/O�N��1%N�4%2-ค//  //-#1Q�R-N�NอQหON�4 ,2/0#5PR-NN'็%$//- 

O�N(9O'/0�อ&$8/�4�/2.อ7P% 

อ%6P�  �2/*4�2/�2�2/�/0#3อ2�*4�2/�2�2�'ั��1.อ7P%#5PN�5P./�Oอ�  N�N%  11�1�0ค/2-21-*1%$์ 
#2�21��2  ห/7อ�Oอ�3�1 !2-��ห-2.อ7P%   
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�Oอ d &// 2  '/0�20  ห11�N���์  ห/7อ/0N&5.&#5Pออ�!2-*/0/2�&1��1!4�2/O�N��1%  

#2��2/คO2  *.0.  `cd^  #5PQ�O&1�ค1&อ.9NQ%/1%�Nอ%/1%#5P'/0�20%5QQ�O&1�ค1&  QหO.1�ค�Q�O&1�ค1&R O!NอR'  

N*5.�N#N2#5 PR-N�1 ห/7อO.O��1&'/0�20%5Q  �%�/N2ค�0�//-�2/�2/O�N��1%#2��2/คO2�0-5'/0�20  

N'็%อ.N2�อ7P% 

 
'/0�20  �  /1%#5P  __  -5%2ค-  *.0.  `cdg 

R-!/5  28N#*2�81 
'/0$2%�//-�2/�2/O�N��1%#2��2/คO2 
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